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Master of Science in Political Analytics		
POAN 5110 Fundraising Analytics & Campaign Finance 
 
Scheduled Meeting Times: TBD 
 
3 credits, In person, Selective course 
 

Instructor:   
Office Hours:  
Response Policy:  
 

Facilitator/Teaching Assistant, if applicable: 
Office Hours:  
Response Policy:  

 

Course Overview 
 
Billions of dollars are raised and spent during U.S. presidential and congressional races each election cycle. 
Campaign expenditures play a critical role in election outcomes and political donations are used by corporations, 
unions, advocacy groups, and individuals to influence elected officials and public policy. Whether they are working 
for campaigns, advocacy groups, or consultants, political analysts need to have a sound understanding of campaign 
finance law and regulations, the chief strategies that contributors and recipients use to pursue their interests, and the 
incredibly rich data that is available to analyze and study campaign giving in the United States.  
 
In this course, students will learn about the history and current state of campaign finance regulation, what motivates 
donors to give and what they may (or may not) receive in return, and how campaigns themselves fundraise and 
spend their billions. Students will become familiar with the ways data analytics have influenced how modern 
campaigns approach fundraising and the strategies used by candidates to finance a run for office. Finally, students 
will engage with the potential benefits and pitfalls of campaign finance reforms which, along with technological 
change, promise to keep political fundraising in a state of flux. 
 
This course is a selective course for students in the Political Analytics program; students in other programs may 
enroll with the instructor’s permission. This course will be delivered in person and will meet once per week for the 
whole semester. It is useful for students to have taken an introductory-level course in statistics or econometrics 
before taking this course, but it is not required. Political Analytics students who are enrolled concurrently in 
Introduction to Political Analytics will have sufficient preparation.  
 
 
 

Learning Objectives  
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Upon successful completion of this course students should be able to: 
 
L1: Explain the historical evolution of campaign finance in the United States, the legal frameworks that regulate 
campaign contributions, and the philosophical arguments underpinning them. 
 
L2: Evaluate the arguments and evidence that political scholars put forward about why individuals and groups make 
contributions. 
 
L3: Assess the impact of campaign spending on elections and public policy. 
 
L4: Explain the connections between campaign giving and interest group lobbying. 
 
L5: Analyze campaign contributions data in order to present insights and recommendations about interest group and 
political campaign strategies. 
 
 
 
 

Readings	
 

Books 

Cohen, Michael D. Modern political campaigns: How professionalism, technology, and speed have revolutionized 
elections. Rowman & Littlefield, 2021. 
 
Drutman, Lee. The business of America is lobbying: How corporations became politicized and politics became more 
corporate. Oxford University Press, 2015. 
 
McNamara, Michael P. The Political Campaign Desk Reference: A Guide for Campaign Managers, Professionals, 
and Candidates Running for Elected Office. Outskirts Press, 2020. 
 
Smith, Bradley A. "Unfree Speech." Unfree Speech. Princeton University Press, 2001. 
 
Sorauf, Frank J. Inside Campaign Finance: Myths and Realities. Yale University Press, 1994. 
 
 
 
 
 
Other Required Readings (available through Canvas course site or web link) 

Articles and Reports: 

Ansolabehere, Stephen, John M. De Figueiredo, and James M. Snyder Jr. "Why is there so little money in US 
politics?." Journal of Economic perspectives 17.1 (2003): 105-130. 
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Barber, Michael J., Brandice Canes‐Wrone, and Sharece Thrower. "Ideologically sophisticated donors: Which 
candidates do individual contributors finance?." American Journal of Political Science 61.2 (2017): 271-288. 
 
Briffault, Richard. "Reforming Campaign Finance Reform: A Review of Voting with Dollars." Calif. L. Rev. 91 
(2003): 643 - 684. 
 
Bonica, A. 2014. Mapping the ideological marketplace. American Journal of Political Science 58 (2): 367–386. 
 
Fowler, Erika Franklin, Michael M. Franz, Gregory J. Martin, Zachary Peskowitz, and Travis N. Ridout, “Political 
Advertising Online and Offline,” American Political Science Review 115, no. 1 (2021): 130–49. 
 
Francia, Peter L., et al. "Limousine liberals and corporate conservatives: The financial constituencies of the 
democratic and republican parties." Social Science Quarterly 86.4 (2005): 761-778. 
 
Garrett, R. Sam. "State of Campaign Finance Policy: Recent Developments and Issues for Congress." Congressional 
Research Service, 2021. 
 
Gerber, Alan S. "Does campaign spending work? Field experiments provide evidence and suggest new theory." 
American Behavioral Scientist 47.5 (2004): 541-574. 
 
Gilens, Martin, and Benjamin I. Page. "Testing theories of American politics: Elites, interest groups, and average 
citizens." Perspectives on politics 12.3 (2014): 564-581. 
 
Gilens, Martin, Shawn Patterson, and Pavielle Haines. "Campaign finance regulations and public policy." American 
Political Science Review 115.3 (2021): 1074-1081. 
 
Gordon, Sanford C., and Catherine Hafer. "Flexing muscle: Corporate political expenditures as signals to the 
bureaucracy." American Political Science Review 99.2 (2005): 245-261. 
 
Gordon, Sanford C., Catherine Hafer, and Dimitri Landa. "Consumption or investment? On motivations for political 
giving." The Journal of Politics 69.4 (2007): 1057-1072. 
 
Grose, Christian R., et al. "Social lobbying." The Journal of Politics 84.1 (2022): 367-382. 
 
Gulati, Jeff, and Christine B. Williams. "Digital Media Expenditures in Presidential Campaigns, 2008–2020." The 
Internet and the 2020 Campaign (2021): 25 - 48. 
 
Hall, Richard L., and Frank W. Wayman. "Buying time: Moneyed interests and the mobilization of bias in 
congressional committees." American political science review 84.3 (1990): 797-820. 
 
Hall, Richard L., and Alan V. Deardorff. "Lobbying as legislative subsidy." American Political Science Review 
100.1 (2006): 69-84. 
 
Kalla, Joshua L., and David E. Broockman. "Campaign contributions facilitate access to congressional officials: A 
randomized field experiment." American Journal of Political Science 60.3 (2016): 545-558. 
 
La Raja, Raymond J. "Richer parties, better politics? Party-centered campaign finance laws and American 
democracy." The Forum. Vol. 11. No. 3. De Gruyter, 2013. 
 
Madison, James, Alexander Hamilton, and John Jay. "The Federalist Papers." 
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Malbin, Michael J. "Small donors: Incentives, economies of scale, and effects." The Forum. Vol. 11. No. 3. De 
Gruyter, 2013 
 
Malbin, Michael J., Peter W. Brusoe, and Brendan Glavin. "Small Donors, Big Democracy: New York City's 
Matching Funds as a Model for the Nation and States." Election Law Journal 11.1 (2012): 3-20. 
 
Malhotra, Neil. "The impact of public financing on electoral competition: Evidence from Arizona and Maine." State 
Politics & Policy Quarterly 8.3 (2008): 263-281. 
 
Miller, Joanne M., and Jon A. Krosnick. "Threat as a motivator of political activism: A field experiment." Political 
Psychology 25.4 (2004): 507-523. 
 
Perez-Truglia, Ricardo, and Guillermo Cruces. "Partisan interactions: Evidence from a field experiment in the 
United States." Journal of Political Economy 125.4 (2017): 1208-1243. 
 
Powell, Lynda W. "The influence of campaign contributions on the legislative process." Duke J. Const. L. & Pub. 
Pol'y 9 (2014): 75 - 101. 
 
Ridout, Travis N., Erika Franklin Fowler, and Michael M. Franz. "Spending fast and furious: Political advertising in 
2020." The Forum. Vol. 18. No. 4. De Gruyter, 2021. 
 
Schwam-Baird, Michael, et al. "Do public matching funds and tax credits encourage political contributions? 
Evidence from three field experiments using nonpartisan messages." Election Law Journal 15.2 (2016): 129-142. 
 
Sides, John, Lynn Vavreck, and Christopher Warshaw. "The effect of television advertising in United states 
elections." American Political Science Review 116.2 (2022): 702-718. 
 
Snyder Jr, James M. "Long-term investing in politicians; or, give early, give often." The Journal of Law and 
Economics 35.1 (1992): 15-43. 
 
Tokaji, Daniel P., and Renata EB Strause. "New Soft Money." Moritz College of Law: Ohio State University (2014). 
 
Vyas, Nirali, Chisun Lee, and Joanna Zdanys. "The Constituent-Engagement Effect of Small Donor Public 
Financing." Brennan Center for Justice,” September 9 (2019). 
 
Williams, Christine B., Jeff Gulati, and Mateusz Zeglen. "Following the money: Uses and limitations of FEC 
campaign finance data." Interest Groups & Advocacy 9, no. 3 (2020): 317-329. 
 
Wright, J. Skelly. "Politics and the Constitution: is money speech." Yale. LJ 85 (1975): 1001-1020.  
 

Legal Cases: 

Buckley v. Valeo, 424 U.S. 1 (1976) 
 
McConnell v. FEC, 540 U.S. 93 (2003) 
 
Citizens United v. Federal Electoral Commission. 08-205 (558 U.S. 310 2010). 
 
Speechnow.org v. FEC, No. 08-5223 (D.C. Cir. 2010) 
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Supplemental Readings (not required) 

Klein, Ezra. “Our Corrupt Politics: It’s Not All Money.” New York Review of Books. March 22, 2012. 
 
Fisch, Jill E. "How Do Corporations Play Politics: The FedEx Story." Vand. L. Rev. 58 (2005): 1495 - 1570. 
 
 

Important Data Sources	
 
The instructor will provide detailed guidance for using these data sources on the course website and in class. 
 
Federal Elections Commission (FEC): https://www.fec.gov/ 
  
Center for Responsive Politics: https://www.opensecrets.org/bulk-data/downloads 
 
Follow the Money (state-level data): https://www.followthemoney.org/ 
 
Database on Ideology, Money in Politics, and Elections (DIME): https://data.stanford.edu/dime 
 
Lobbying Disclosure Reports and Data:  

● Senate: https://lda.senate.gov/system/public/ 
● House: https://lobbyingdisclosure.house.gov/ 
● Lobby View (3rd party data aggregator): https://www.lobbyview.org/ 

 
 
 
 
Assignments and Assessments 
The following assignments will be required for students to complete throughout the course. Submission and grading 
information will be listed in Canvas. 

Class Participation (15%) [L1, L2, L3, L4, L5] You are expected to attend all class sessions, come to class on time, 
complete all assigned readings, and engage in class discussions. Please be prepared to discuss the readings every 
week. Relevant, respectful dialogue, thoughtful comments and active listening are all required as important elements 
of learning in a graduate environment. If you need to miss a class for any reason, please discuss the absence with the 
instructor in advance.  

Response Papers (20%) [L1, L2, L3, L4] Students will be required to write 4 response papers during weeks 2-12 of 
the course. The instructor will post a sign up sheet to ensure that response papers are evenly distributed across the 
whole course. Response papers must address every required reading for a particular week. Response papers should 
briefly explain each author’s basic argument and evidence before moving on to the student’s reaction.  Response 
papers should be approximately 4-5 pages double-spaced and must be uploaded to the course site by the end of each 
week’s module, so by Sunday night at 11:59pm Eastern. The instructor will post additional details about the 
requirements for response papers on the course website. 
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Reading Presentation (10%) [L1, L2, L3, L4] Students will be required to complete one reading presentation 
during weeks 2-12, explaining a required reading to the class in approximately 5-10 minutes. The instructor will post 
a sign up sheet to ensure that reading presentations are distributed across the whole course. The instructor will also 
provide an overview of what the presentation should cover on the course website. Students should not make any 
slides, but should prepare notes from which to present. 

Data analysis of an interest group or candidate campaign (15%) [L5] Students will be required to conduct a 
structured data analysis of the donations from an interest group or to a candidate campaign. This exercise is intended 
to give students experience with conducting specific types of analyses using campaign finance data (for example, 
examining the ideology or seniority of donation recipients or the geographical distribution of donors) as a way to 
understand donation and fundraising strategies. The instructor will provide detailed instructions, examples, and 
model code for this exercise on the course website. Unlike the final paper, the instructor will put more limits and 
structure on this exercise to ensure that students get experience with particular types of analysis. Students may use 
the group or candidate whose donations they analyze as the subject of their final paper (though this is not required). 
This assignment will be due at the end of week 7 (by Sunday night at 11:59pm Eastern). 

Final Research Project [L1, L2, L3, L4, L5] (40%) Each student will produce a final paper that analyzes how a 
particular interest group seeks to influence some aspect of American politics through giving or how a particular 
campaign raises money.  Students may choose their own topic, but must write a short proposal first about their 
choice and obtain the instructor’s approval before proceeding (it is also highly recommended that students speak 
with the instructor about their topic before submitting the proposal). The paper proposal is due by the end of week 9, 
but students should start thinking about it earlier.  Students must incorporate concepts from the class in their paper. 
The paper must incorporate some quantitative analysis of campaign finance data. Students will also present on their 
research projects in the final two weeks of the class. The instructor will post detailed instructions on the course 
website about the requirements for the research paper proposal, the research presentation, and the research paper.  
Papers should be 10-15 pages double-spaced and are due by the end of the final class week (by Sunday night at 
11:59pm Eastern). 

The final research project has three components which will contribute to a student’s final grade as follows. 

● Research project proposal (5%) 
● Research presentation (15%) 
● Research paper with data analytics (20%) 

 

 

 

 

 

 
Grading 
The final grade will be calculated as described below: 
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FINAL GRADING SCALE 
Grade Percentage 

A+ 98–100 % 
A 93–97.9 % 
A- 90–92.9 % 
B+ 87–89.9 % 
B 83–86.9 % 
B- 80–82.9 % 
C+ 77–79.9 % 
C 73–76.9 % 
C- 70–72.9 % 
D 60–69.9 % 
F 59.9% and below 
 
 

Assignment/Assessment % Weight Individual or 
Group/Team 

Grade 

Class Participation 15% Individual 

Response Papers (4) 20% Individual 

Reading Presentation (1) 5% Individual 

Data Analysis 15% Individual 

Final Research Project: Proposal 5% Individual 

Final Research Project: Presentation 15% Individual 

Final Research Project: Research Paper 25% Individual 

 

Course Schedule/Course Calendar 
[Note: The class date and time are not yet know, so exact dates will be filled in once that information is 
available] 

Date Topics and Activities Readings (due on this day) 
  

Assignments (due on this 
date) 

Week 1 Course introductions 
 
Background on 
Campaign Finance, 
Interest Groups, and 
Lobbying 

Madison, James, Alexander Hamilton, 
and John Jay. "The Federalist Papers." 
10, 51 (6 pages) 
 
Sorauf, Frank J. Inside Campaign 
Finance: Myths and Realities. Yale 

Questionnaire about 
student background and 
interests due by end of 
week, 11:59pm ET on 
Sunday. 
 
No Response Papers 



 

Page | 8 
Adapted from: The Course Syllabus: A Learning-Centered Approach, 2nd Edition, Judith Grunert O'Brien, Barbara J. Millis, Margaret W. 
Cohen. ISBN: 978-0-470-60549-3. Available as an E-Book from Wiley at: 
https://www.wiley.com/en-us/The+Course+Syllabus%3A+A+Learning+Centered+Approach%2C+2nd+Edition-p-9780470605493 

 

University Press, 1994. Chapter 1 (28 
pages) 
 
Smith, Bradley A. "Unfree Speech." 
Unfree Speech. Princeton University 
Press, 2001. Chapters 1 & 2 (35 pages) 
 
Garrett, R. Sam. "State of Campaign 
Finance Policy: Recent Developments 
and Issues for Congress." Congressional 
Research Service, 2021. (26 pages) 
 
 
 
 

 
No Reading Presentations 

Week 2 Legal and Philosophical 
Arguments 

Wright, J. Skelly. "Politics and the 
Constitution: is money speech." Yale. 
LJ 85 (1975): 1001-1020. (19 pages) 
 
Smith, Bradley A. "Unfree Speech." 
Unfree Speech. Princeton University 
Press, 2001. Chapters 6, 7, 8 (57 pages) 
 
Case excerpts from instructor (~14 
pages): 
Buckley v. Valeo, 424 U.S. 1 (1976) 
 
McConnell v. FEC, 540 U.S. 93 (2003) 
 
Citizens United v. Federal Electoral 
Commission. 08-205 (558 U.S. 310 
2010). 
 
Speechnow.org v. FEC, No. 08-5223 
(D.C. Cir. 2010) 
 
 

Response paper if it’s one 
of your weeks 
 
Reading presentation if it’s 
your week 

Week 3 Data Sources and 
Analyzing Campaign 
Finance Data 

Williams, Christine B., Jeff Gulati, and 
Mateusz Zeglen. "Following the money: 
Uses and limitations of FEC campaign 
finance data." Interest Groups & 
Advocacy 9, no. 3 (2020): 317-329 (12 
pages) 
 
 
Bonica, A. 2014. Mapping the 
ideological marketplace. American 
Journal of Political Science 58 (2): 367–
386 (19 pages) 

Response paper if it’s one 
of your weeks 
 
Reading presentation if it’s 
your week 

Week 4 Who gives and why? - 
Part I 

Francia, Peter L., et al. "Limousine 
liberals and corporate conservatives: 

Response paper if it’s one 
of your weeks 
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The financial constituencies of the 
democratic and republican parties." 
Social Science Quarterly 86.4 (2005): 
761-778. (17 pages) 
 
Snyder Jr, James M. "Long-term 
investing in politicians; or, give early, 
give often." The Journal of Law and 
Economics 35.1 (1992): 15-43. (28 
pages) 
 
Gordon, Sanford C., Catherine Hafer, 
and Dimitri Landa. "Consumption or 
investment? On motivations for political 
giving." The Journal of Politics 69.4 
(2007): 1057-1072. (15 pages) 
 
Miller, Joanne M., and Jon A. Krosnick. 
"Threat as a motivator of political 
activism: A field experiment." Political 
Psychology 25.4 (2004): 507-523. (16 
pages) 
 

 
Reading presentation if it’s 
your week 

Week 5 Who gives and why? - 
Part II 

Gilens, Martin, and Benjamin I. Page. 
"Testing theories of American politics: 
Elites, interest groups, and average 
citizens." Perspectives on politics 12.3 
(2014): 564-581. (17 pages) 
 
Barber, Michael J., Brandice Canes‐
Wrone, and Sharece Thrower. 
"Ideologically sophisticated donors: 
Which candidates do individual 
contributors finance?." American 
Journal of Political Science 61.2 
(2017): 271-288. (17 pages) 
 
Perez-Truglia, Ricardo, and Guillermo 
Cruces. "Partisan interactions: Evidence 
from a field experiment in the United 
States." Journal of Political Economy 
125.4 (2017): 1208-1243. (35 pages) 

Response paper if it’s one 
of your weeks 
 
Reading presentation if it’s 
your week 

Week 6 What does money buy? - 
Part I 

Ansolabehere, Stephen, John M. De 
Figueiredo, and James M. Snyder Jr. 
"Why is there so little money in US 
politics?." Journal of Economic 
perspectives 17.1 (2003): 105-130. (25 
pages) 
 
Hall, Richard L., and Frank W. 
Wayman. "Buying time: Moneyed 

Response paper if it’s one 
of your weeks 
 
Reading presentation if it’s 
your week 
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interests and the mobilization of bias in 
congressional committees." American 
political science review 84.3 (1990): 
797-820. (23 pages) 
 
Gordon, Sanford C., and Catherine 
Hafer. "Flexing muscle: Corporate 
political expenditures as signals to the 
bureaucracy." American Political 
Science Review 99.2 (2005): 245-261. 
(16 pages) 
 
Tokaji, Daniel P., and Renata EB 
Strause. "New Soft Money." Moritz 
College of Law: Ohio State University 
(2014). Chapter 5 (19 pages) 
 

Week 7 What Does Money Buy? 
- Part II 

Kalla, Joshua L., and David E. 
Broockman. "Campaign contributions 
facilitate access to congressional 
officials: A randomized field 
experiment." American Journal of 
Political Science 60.3 (2016): 545-558. 
(13 pages) 
 
Powell, Lynda W. "The influence of 
campaign contributions on the 
legislative process." Duke J. Const. L. 
& Pub. Pol'y 9 (2014): 75 - 101. (26 
pages) 
 
Gerber, Alan S. "Does campaign 
spending work? Field experiments 
provide evidence and suggest new 
theory." American Behavioral Scientist 
47.5 (2004): 541-574. (33 pages) 
 
Gilens, Martin, Shawn Patterson, and 
Pavielle Haines. "Campaign finance 
regulations and public policy." 
American Political Science Review 
115.3 (2021): 1074-1081. (7 pages) 
 

Response paper if it’s one 
of your weeks 
 
Reading presentation if it’s 
your week 
 
Data analysis project due 
by 11:59pm ET on Sunday 

Week 8 Lobbying Hall, Richard L., and Alan V. 
Deardorff. "Lobbying as legislative 
subsidy." American Political Science 
Review 100.1 (2006): 69-84. (15 pages) 
 
Drutman, Lee. The business of America 
is lobbying: How corporations became 
politicized and politics became more 

Response paper if it’s one 
of your weeks 
 
Reading presentation if it’s 
your week 
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corporate. Oxford University Press, 
2015. Chap 4 & 6 (39 pages) 
 
Grose, Christian R., et al. "Social 
lobbying." The Journal of Politics 84.1 
(2022): 367-382. (15 pages) 
 
 
Supplemental (optional) reading: 
 
Fisch, Jill E. "How Do Corporations 
Play Politics: The FedEx Story." Vand. 
L. Rev. 58 (2005): 1495 - 1570. (long 
but an easy read and very interesting) 
 

Week 9 Strategies for Raising 
Money 

Cohen, Michael D. Modern political 
campaigns: How professionalism, 
technology, and speed have 
revolutionized elections. Rowman & 
Littlefield, 2021. Chapter 3 (14 pages) 
 
McNamara, Michael P. The Political 
Campaign Desk Reference: A Guide for 
Campaign Managers, Professionals, 
and Candidates Running for Elected 
Office. Outskirts Press, 2020. Chapter 5 
(21 pages) 
 
 
Supplemental (optional) reading: 
 
Lewis, Brandon. How to Raise Money 
for Political Office: The Original Guide 
to Winning Elections Through 
Aggressive, Organized Fundraising. 
Marlborough House Publishing, 2012. 
 

Response paper if it’s one 
of your weeks 
 
Reading presentation if it’s 
your week 
 
Research project proposal 
due by 11:59pm ET on 
Sunday 

Week 10 Strategies for Spending 
Money 

Ridout, Travis N., Erika Franklin 
Fowler, and Michael M. Franz. 
"Spending fast and furious: Political 
advertising in 2020." The Forum. Vol. 
18. No. 4. De Gruyter, 2021. (28 pages) 
 
Sides, John, Lynn Vavreck, and 
Christopher Warshaw. "The effect of 
television advertising in United states 
elections." American Political Science 
Review 116.2 (2022): 702-718. (16 
pages) 
 

Response paper if it’s one 
of your weeks 
 
Reading presentation if it’s 
your week 
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Fowler, Erika Franklin, Michael M. 
Franz, Gregory J. Martin, Zachary 
Peskowitz, and Travis N. Ridout, 
“Political Advertising Online and 
Offline,” American Political Science 
Review 115, no. 1 (2021): 130–49. (19 
pages) 
 
Gulati, Jeff, and Christine B. Williams. 
"Digital Media Expenditures in 
Presidential Campaigns, 2008–2020." 
The Internet and the 2020 Campaign 
(2021): 25 - 48. (23 pages) 

Week 11 Campaign Finance 
Reform Proposals 

Briffault, Richard. "Reforming 
Campaign Finance Reform: A Review 
of Voting with Dollars." Calif. L. Rev. 
91 (2003): 643 - 684. (41 pages) 
 
La Raja, Raymond J. "Richer parties, 
better politics? Party-centered campaign 
finance laws and American democracy." 
The Forum. Vol. 11. No. 3. De Gruyter, 
2013: 313-338 (25 pages) 
 
Malbin, Michael J. "Small donors: 
Incentives, economies of scale, and 
effects." The Forum. Vol. 11. No. 3. De 
Gruyter, 2013: 385-411. (26 pages) 
 
 
Supplemental (optional) reading: 
 
Klein, Ezra. “Our Corrupt Politics: It’s 
Not All Money.” New York Review of 
Books. March 22, 2012. 
 

Response paper if it’s one 
of your weeks 
 
Reading presentation if it’s 
your week 

Week 12 Campaign Finance 
Reform Empirics & 
Emerging Issues 

Malhotra, Neil. "The impact of public 
financing on electoral competition: 
Evidence from Arizona and Maine." 
State Politics & Policy Quarterly 8.3 
(2008): 263-281. (18 pages) 
 
Malbin, Michael J., Peter W. Brusoe, 
and Brendan Glavin. "Small Donors, 
Big Democracy: New York City's 
Matching Funds as a Model for the 
Nation and States." Election Law 
Journal 11.1 (2012): 3-20. (17 pages) 
 
Schwam-Baird, Michael, et al. "Do 
public matching funds and tax credits 

Response paper if it’s one 
of your weeks 
 
Reading presentation if it’s 
your week 
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encourage political contributions? 
Evidence from three field experiments 
using nonpartisan messages." Election 
Law Journal 15.2 (2016): 129-142. (23 
pages) 
 
Vyas, Nirali, Chisun Lee, and Joanna 
Zdanys. "The Constituent-Engagement 
Effect of Small Donor Public 
Financing." Brennan Center for 
Justice,” September 9 (2019). (13 
pages) 
 
 

Week 13 Research Project 
Presentations 

 No Response Papers 
 
No Reading Presentations 
 
Research Presentation due 
in class 
 

Week 14 Research Project 
Presentations 

 No Response Papers 
 
No Reading Presentations 
 
Research Presentation due 
in class 
 
Research paper due by 
11:59pm ET on Sunday 
 

 

 

Course Policies  
 

Participation and Attendance 
I expect you to come to class on time and thoroughly prepared. I will keep track of attendance and look forward to 
an interesting, lively and confidential discussion. If you miss an experience in class, you miss an important learning 
moment and the class misses your contribution. More than one absence will affect your grade. 

Late work 
Work that is not submitted on the due date noted in the course syllabus without advance notice and permission from 
the instructor will be graded down 1/3 of a grade for every day it is late (e.g., from a B+ to a B). 

Citation & Submission 
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All written assignments must use standard citation format (e.g., MLA, APA, Chicago), cite sources, and be 
submitted to the course website (not via email). 

School and University Policies and Resources  

Copyright Policy 
Please note—Due to copyright restrictions, online access to this material is limited to instructors and students 
currently registered for this course. Please be advised that by clicking the link to the electronic materials in this 
course, you have read and accept the following: 

The copyright law of the United States (Title 17, United States Code) governs the making of 
photocopies or other reproductions of copyrighted materials. Under certain conditions specified in 
the law, libraries and archives are authorized to furnish a photocopy or other reproduction. One of 
these specified conditions is that the photocopy or reproduction is not to be "used for any purpose 
other than private study, scholarship, or research." If a user makes a request for, or later uses, a 
photocopy or reproduction for purposes in excess of "fair use," that user may be liable for 
copyright infringement. 

Academic Integrity 
Columbia University expects its students to act with honesty and propriety at all times and to respect the rights of 
others. It is fundamental University policy that academic dishonesty in any guise or personal conduct of any sort that 
disrupts the life of the University or denigrates or endangers members of the University community is unacceptable 
and will be dealt with severely. It is essential to the academic integrity and vitality of this community that 
individuals do their own work and properly acknowledge the circumstances, ideas, sources, and assistance upon 
which that work is based. Academic honesty in class assignments and exams is expected of all students at all times. 

SPS holds each member of its community responsible for understanding and abiding by the SPS Academic Integrity 
and Community Standards posted at https://sps.columbia.edu/students/student-support/academic-integrity-
community-standards. You are required to read these standards within the first few days of class. Ignorance of the 
School's policy concerning academic dishonesty shall not be a defense in any disciplinary proceedings. 

Diversity Statement	
It is our intent that students from all diverse backgrounds and perspectives be well-served by this course, that 
students’ learning needs be addressed both in and out of class, and that the diversity that the students bring to this 
class be viewed as a resource, strength and benefit. It is our intent to present materials and activities that are 
respectful of diversity: gender identity, sexuality, disability, age, socioeconomic status, ethnicity, race, nationality, 
religion, and culture. 

Accessibility 
Columbia is committed to providing equal access to qualified students with documented disabilities. A student’s 
disability status and reasonable accommodations are individually determined based upon disability documentation 
and related information gathered through the intake process. For more information regarding this service, please 
visit the University's Health Services website: https://health.columbia.edu/content/disability-services. 

Class Recordings	
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All or portions of the class may be recorded at the discretion of the Instructor to support your learning. At any 
point, the Instructor has the right to discontinue the recording if it is deemed to be obstructive to the learning 
process. 

If the recording is posted, it is confidential and it is prohibited to share the recording outside of the class. 

SPS Academic Resources 
The Division of Student Affairs provides students with academic counseling and support services such as online 
tutoring and career coaching: https://sps.columbia.edu/students/student-support/student-support-resources. 

Columbia University Information Technology 
Columbia University Information Technology (CUIT) provides Columbia University students, faculty and staff with 
central computing and communications services. Students, faculty and staff may access University-provided and 
discounted software downloads. 

Columbia University Library 
Columbia's extensive library system ranks in the top five academic libraries in the nation, with many of its services 
and resources available online. 

The Writing Center 
The Writing Center provides writing support to undergraduate and graduate students through one-on-one 
consultations and workshops. They provide support at every stage of your writing, from brainstorming to final 
drafts. If you would like writing support, please visit the following site to learn about services offered and steps for 
scheduling an appointment. This resource is open to Columbia graduate students at no additional charge. Visit 
http://www.college.columbia.edu/core/uwp/writing-center.  
 

Career Design Lab 
The Career Design Lab supports current students and alumni with individualized career coaching including career 
assessment, resume & cover letter writing, agile internship job search strategy, personal branding, interview skills, 
career transitions, salary negotiations, and much more. Wherever you are in your career journey, the Career Design 
Lab team is here to support you. Link to https://careerdesignlab.sps.columbia.edu/  
 

Netiquette	
 [Only applies to courses using online platforms] 

Online sessions in this course will be offered through Zoom, accessible through Canvas.  A reliable Internet 
connection and functioning webcam and microphone are required. It is your responsibility to resolve any known 
technical issues prior to class. Your webcam should remain turned on for the duration of each class, and you should 
expect to be present the entire time. Avoid distractions and maintain professional etiquette. 

Please note: Instructors may use Canvas or Zoom analytics in evaluating your online participation. 

More guidance can be found at: https://jolt.merlot.org/vol6no1/mintu-wimsatt_0310.htm 
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Netiquette is a way of defining professionalism for collaborations and communication that take place in online 
environments. Here are some Student Guidelines for this class: 

● Avoid using offensive language or language that is not appropriate for a professional setting. 
● Do not criticize or mock someone’s abilities or skills. 
● Communicate in a way that is clear, accurate and easy for others to understand. 
● Balance collegiality with academic honesty. 
● Keep an open-mind and be willing to express your opinion. 
● Reflect on your statements and how they might impact others. 
● Do not hesitate to ask for feedback. 
● When in doubt, always check with your instructor for clarification. 


